
Planning for a Multi-Website Business on Magento – Q&A 

 

Question Answer 

Is it beneficial to limit the number of customer 
groups to reduce the overall size of the 
database?  I have heard that Magento creates 
different flat tables for each website, customer 
type, etc.  Is it better to remove the customer 
groups that Magento creates by default? 
 

You won't benefit much from deleting the 
Magento default customer groups. But you should 
be aware that having a large number of custom 
customer groups can impact the execution time of 
your Catalog Price Index.    

In terms of database performance, is it better to 
have fewer SKUs with multiple product custom 
options per SKU, or more SKUs with no product 
custom options per SKU? 

Generally, SKU count will have an impact on 
processes such as indexing while product custom 
options will have an impact on page response 
time. If your company has a large catalog (i.e., 
more than 100k SKUs) the optimal solution will be 
to find the appropriate balance between the two. 
 

Can Magento support marketplaces where 
multiple brands or storefronts are presented to 
the customer?  

Magento's multi-website functionality does make 
a marketplace approach possible. Our approach 
allows for a shared shopping cart experience and 
restricted catalog management in the admin area 
for each seller. 
 

What are the advantages of combining different 
stores into one Magento installation? Is it that 
the database can be shared and that I have one 
admin area for many sites? Or are there other 
advantages? 

Many of our customers choose to take advantage 
of Magento's multi-website capability for the 
convenience of having one centralized admin 
management interface. A multi-store or website 
setup is especially useful when the stores share 
data such as product or customer accounts. This 
reduces overhead for managing the catalog, 
enables better customer service, and centralizes 
sales and data reporting.  
 
Multi-website capability is also advantageous for 
international retailers, since Magento allows 
cross-border merchants to sell their inventory in 
different markets using the local currency and 
language. 
 



Can I use customer groups as a solution for 
displaying different pricing per region given a 
single company selling in a single currency with 
the same catalog?  We have many regional 
stores with different prices per region, including 
75 regions (75 price structures) that contain 
3,000 SKUs total. 

A few options are available given this scenario.  
Please keep in mind that there are specific 
benefits and restrictions for each that are not 
noted below: 

1. Customer groups can be used to 
differentiate regions prices.                                                      

2. Since prices are managed at the website 
level, a separate website can be used for 
each region. However, performance may 
become a factor as the number of 
websites increases.           
                                                                             

Does a multi-website solution pay off for a 
medium-sized business distributing in five 
countries with about 3,000 SKUs? 

Multi-website functionality can be advantageous 
for international retailers since Magento allows 
cross-border merchants to sell their inventory in 
different markets in the local currency and 
language. 
 

Is a multi-website business possible with 
Magento Professional Edition? 

Yes, the multi-website functionality and 
supporting architecture have been available since 
the first versions of Magento. 
 

Can two websites and two stores share 
checkout?  For example, I add a product from 
website #1 and then move to website #2. Will 
products in the cart from website #1 carry over 
and then allow me to add products from website 
#2 and checkout? 
 

If you have two websites and each website has its 
own stores, then no, you wouldn't share a cart 
across websites.  However, if you setup multiple 
stores within a website then it would be possible 
for stores to share a cart. 

How does the multi-website functionality affect 
system cache? 

As more websites are added to Magento, the 
amount of data in cache will multiply. It’s 
important to be sure that your cache backend is 
fast and configured correctly, especially if 
Magento full-page caching is in use.  
 

Besides using Redis for caching, is there any 
software you recommend for webservers or 
databases? 

For the database -A combination of MySQL (5.5.x) 
with master-slave replication configuration is 
recommended. In addition, we recommend you 
use SOLR for catalog and search functionality. 
 

Is Redis support native to Magento? No. However, an adapter for Magento is available 
on GitHub. Redis is now widely used in Magento 
implementations.   
 



If 100,000 SKUs is the recommended limit for 
products, what is the recommended limit for 
websites? 

There is no recommended limit for Magento data 
metrics, as there are a lot of factors that influence 
the platform's overall success.  A good approach 
to determining what may affect your system 
performance is to enter your business data into 
Magento, running the hardware you plan to use 
for the site. Then confirm that your regular 
business operations still allow for acceptable 
front-end customer use. 
 

Can you share a shopping cart across multiple 
stores with Magento? If so, would you be able to 
accomplish this with different domains? Or 
would it have to be done through subdomains, 
such as in the case of Gap.com? 

In Magento, the shopping cart is shared across all 
of the stores within a website. Unique domains 
can be assigned at either the website or the store-
view level.  To recreate the Gap.com scenario, you 
would have a single website in which each brand 
is a separate store containing a unique sub-
domain. 
 

Does Magento support multiple inventories per 
SKU if distribution is country-based and 
inventory does not cross countries? Does having 
multiple websites at the country level solve this? 

Not out of the box, but there are several 
extensions available on Magento Connect that 
allow you to extend Magento’s native inventory 
management. 
 

I’ve tried to create a multi-site setup using 
Magento but have been unable to share a cart 
across the two sites. 

Carts can be shared across stores within a single 
website. However, carts cannot be shared across 
websites. 
 

Can the Magento footprint be reduced if you 
have just one store for all of your websites? 

One store per website, as opposed to many, will 
reduce the overall footprint. However, a store can 
only be assigned to one website. This means you’ll 
have at least the same number of stores as 
websites. 
 

In a multi-country multi-website approach, since 
the database is central, how does latency affect 
operations? Particularly in the case of China, is 
there a solution to reduce latency and improve 
performance? 

If you’re serving customers from different regions, 
latency could be an issue. One possible solution is 
to use a CDN for both static and dynamic pages. 
It’s possible to integrate Magento with CDN to 
serve most of your static and dynamic data from 
CDN cache. Another option is to completely split 
websites into separate instances and host them in 
different data centers.  
 

In your opinion, is there a limit to the number of 
websites or stores and SKUs that can run well on 
Magento Community Edition?  At what point 
would you recommend moving to Magento 
Enterprise Edition? 

While multi-website support is available in both 
versions, Magento Enterprise Edition provides 
many additional enhancements such as full page 
caching that allow for optimal front-end 
performance.  



 
In general, there is no recommended limit for 
Magento data metrics, as there are many factors 
that influence the platform's overall success. A 
good approach to determining what may affect 
your system performance is to enter your 
business data into Magento, running the 
hardware you plan to use for the site. Then 
confirm that your regular business operations still 
allow for acceptable front-end customer use. 
 

  


